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Design patterns such as autoplay keep us

, hooked. But at what cost?
We can't look away from

the infinite, Al powered
feeds with their
personalised content.

Netflix CEO Reed Hastings:

“You get a show or a movie you're really dying
to watch, and you end up staying up late at
night, so we actually compete with sleep... and
we're winning”’

How is our agency undermined? How does this affect us?
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Individual solutions Apps that can help:
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